Trve-Hearted
Resort

True-hearted resort is a Chatbot,
named Gudauri, which communicates
with skiing lovers around

Europe, tells everything about itself
and easily makes friends, thanks to its
honesty.
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ﬂ I'm from Germany ‘
If you let me I'm gonna tell my story.
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Tim, | love true-hearted relationships.

So | want to tell you a bit about me.

I've always tried to learn and improve.
Learning from others’ mistakes is the best
way, but | couldn't manage. | accidentally
hurt some people last season and felt
shocked.

After that | learned many things - fully
realized my mistakes and improved a lot. s
Despite this, I'm afraid nobody will believe "
in me again.

However, | believe you understand me and

Gudauri
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2 Gudouri

I'm happy. | hope we'll meet soon. Season
opening is on 22nd of December and it'll
be pleasure to meet you with your friends.

Oh, almost forgot... Follow me on
Instagram!

Creative Insight

Millennials and Generation Z respect transparency. They love brands which speak to them

personally.

If you lack honesty and they see it, it's almost impossible to keep their trust for a long term.
This issue is more serious when it comes to rebuilding trust/reputation.
People have more empathy towards someone who speaks frankly and admits faults.

We based our solution on that.

Solution

Using Al we created Chatbot Gudauri -
Digital human, persona. It's got its own
Facebook and Instagram Profiles. On a S
landing page Gudauri introduces itself yad
with people who are interested in finding
ski resort and seek new experiences. And Lo
offers to do some talk. 2

Chatbot is very heartfelt and informative -
answers any questions, provides informa-
tion about renovated da safe ski resort
and also tells a sad story about itself
(Given in the chat screen). 50
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Gudauri
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How does it work?

Using Google search engine and Facebook
we catch people who search information
about ski resorts. User steps from search to
landing page and then they go into mes-
senger.
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We provide them all information about the
resort and raise awareness about its reno-

§
vation and safety with dialogue. :
..!
After hearing full story, people will have 3

empathy and motivation to share friends
about chatbot Gudauri. This turns negative
context into a positive one.

Hey, my name is Gudauri.

y .y e
PSSR . | |
3‘

R
— As| guess, you love skiing and would like to. " * %)

I’'m Ski Resort and | like hosting people like
you. LA
I think we can make a good friendship. »
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Let’s Do Some Talk o
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